HOW TO SET UP A PERSONAL BLOG
General Purpose:  To describe a process 
Specific Purpose:   To describe to my audience how to set up a blog. 
Central Idea:  Blogs are written for the sole purpose of showcasing expertise on a topic. They tend to generate new content on a website, and the content is used for social media promotion and online marketing. 
INTRODUCTION: 
Most people believe that you need to be an excellent writer to be successful for you to set up a blog, but this is far from the truth. This is because most bloggers are tied by the conventional rules set for writing, and they write their material in both traditional and unconventional styles.
For blogging, you don't need to be an expert on a specific niche since your blog can accommodate various topics that arouse your interest. When someone reads a blog, for example, a cooking blog, he is not interested in getting complex processes with technical terminologies but wants to hear about the process and the mistakes you made (Cro, 685). It's not about perfection but reality.
Transition:  Setting a blog post is as easy as 1, 2, 3. Here are three steps for setting your blog post. 
BODY:
  1. Pick a Blogs Name
The first step is choosing the (URL). This is tech terminology for the blog's name. Always check if the domain name is available. This process should not stress you since the domain name can permanently be changed in the future (Lee, 149) . Always choose a good domain since this will be your permanent residence on the internet, and this where all your potential subscribers will meet you.
2. Choose a Blog Host
The second step is choosing a blog host. A blog host is the permanent residence of your blog. This is the site individuals looking for your domain will find you. An excellent hosting company is essential since if the host website has problems, your subscribers cannot access your domain. Choose a host that has good customer service and helpful support (Bair , 56)
3. Install Word Press
The third step is the installation of the word press. With this installation, you are already to post your first blog. But like any house, your blog needs some decoration; hence you can customize it to reflect your brand and intentions.
You can customize your blog appearance with the plugin, and themes making the blog have a more appealing outlook to your subscribers. You can also create unlimited pages and posts. After installations, you can now write and publish on your blog post.
Note:
To improve traffic on your blog, you can optimize it for search engines and track performance.  The best way to optimize your blog is by the use of Google Analytics. Google analytics allows the blog owner to keep track of the performance of his users. It is always standard practice to set up Google analytics to get a benchmark on performance. 
1. Make sure you have a Google account
2. Create a Google Analytics Account
3. Generate a tracking code
4. Add the code to Word Press via a plugin
Brake light:  (Near the end of speech), signal audience that you are about to review the steps in the process.)We have described the 1, 2, 3 steps in setting up a blog post.  Let's examine those steps again.     
CONCLUSION: 
  1. The three steps in designing a blog post are : 
· Choose a blog name 
· Choose a Blog Host
· Install Word Press
2. I want to show you one of my blogs to see how a simple blog should appear and the kind of impact the blog can have on society. I hope this demonstration will encourage you to make an effort to come up with one or at least log in to one blog post to view the variety of content available.
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